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Improving places. Improving lives 

The pursuit of growth and urbanisation 

 

‘the defining phenomenon 
of the 21st century’ 

 
 

The World Bank 
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People. 
Places. 
Potential. 
Realised: 

Growth 

 
 

NPPF  Local Plan   Neighbourhood Plan  Localism Act 
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Growth and the role of urban design  

 
 

We research the long term economic and social 
benefits of good design showing how it improves 
quality of life, equality of opportunity and economic 
growth. 

 Paved with Gold: the real value of street 

design 

 The Value Handbook 

 The Value of Public Space 

 The Value of Good Design 

 The Cost of Bad Design 

 The Value of Urban Design 
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good urban design adds  

economic value by    

 
 

  opening up new investment opportunities, raising confidence in  
 development opportunities and attracting funding 
 

 producing high returns on investments (good rental returns and 
 enhanced capital value) 
 

  attracting business investment and employment 
 

 reducing management, maintenance, energy and security costs 
 

 contributing to more contented and productive workforces 
 

 supporting the “life giving” mixed use elements in developments 
 

 creating an urban regeneration and place making dividend 
 

 differentiating places and raising their pride and prestige 
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good urban design adds  

social and environmental value by    

 
 

  creating well connected, inclusive and accessible places 
 

  delivering mixed environments with a broad range of facilities  
 and amenities available to all 
 

  delivering development sensitive to and enhancing of its context 
 

  increasing  safety and security within and beyond developments 
 

  returning inaccessible or run down areas and amenities to   
 beneficial public use 
 

  boosting civic pride and enhancing civic image 
 

  creating more energy efficient and less polluting development 
 

 revitalising urban heritage 
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good urban design   

who benefits ?     

 
 

  investors benefit through favourable returns  
 

  developers benefit by attracting investors 
 
  employers benefit from enhanced identity and greater  
 employee satisfaction, performance, loyalty and well being 

 
 everyday  users and society benefit from the economic advantages  
 of successful regeneration, including new and retained jobs, access 
 to better quality environments and an improved range of  
 amenities and facilities 
 
  Public Authorities benefit by meeting their obligations to deliver a  
 well designed, economically and socially viable environments 
  



Growth by design  
 People. Places. Potential 

Realised 
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Economic evaluation of the impact on the business 

direct return for every £1 spent on design: 
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challenge and opportunity   

growth by design      

 
 The physical framework of our lives 

• Growing importance of cities as centres of innovation and economic 
potential 

• Increasing challenges on infrastructure 

• Changing living, working and leisure  patterns   

• Increasing connectivity and use of smart technology to allow people to 
 interact, access valuable resources and develop creative and enterprising 

communities  

Challenge   for villages, towns, suburbs, cities  

Opportunity   models include Eco Towns  Local Enterprise Partnerships (LEPs), 

    City Deals, Fit Cities, Smart Cities, Future Cities Catapult 
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Realised 

Communities by design  
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87% 
“of people agree that better quality 

buildings and public spaces can 

improve quality of life”   Ipsos Mori 
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challenge and opportunity 

community and population     

 
 

 

•   Actively engaging Communities and Stakeholders 
 

•   Changing work, life and leisure patterns 
 

•   The rise of the collaborative economy 
 

•   Development that is people centred and sustainable 
 

•   Greater emphasis on liveability and holistic outcomes 
 

•   Embedding quality of life, one of the five dimensions  
  UN City Prosperity 

 

  Challenge   for crime, communities, health, housing   

   Opportunity  how can urban design engage, include and create  

     environments for diverse communities ?   
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Realised 

Ageing better by design  
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challenge and opportunity 

an ageing population     

 
 

 

•   The UK population is getting older – our longevity increases 5 hours  
  per day 

 
•   There are nearly 14.5 million people aged 60 and above and that will  
  increase to 20 million in the next 20 years 

 
•   Leading to a third of the uk population being over 60 

 

 

 Challenge   for healthcare, housing, communities  

   Opportunity  how can urban design contribute to the creation of  

     accessible, inclusive and engaging environments ?   
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Realised 

Active by design  
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     NHS data 2013 

“68% of men and 58%  
of women in England  
are overweight or obese” 
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challenge and opportunity 

health and well being of population     

 
 

 

  A quarter of British adults now walk for less than nine minutes  
  a day – including time spent getting to the car, work and shops. 

 
  Seven out of ten of the UK population sit or lie in bed, for  

  20 hours a day 
 
  NHS hospitals in England have seen the number of cases of obesity 
  rise to over 11,500 in 2010/11 – over ten times as high as in 2000/01 
 
  The direct financial cost of physical inactivity to the NHS is estimated  
 as £900 million.  
 

  Challenge  for healthcare, employment and communities    

  Opportunity  how can urban design improve our activity and quality of life ? 
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     Growth 
Combining 
perspectives. 
Realising 
potential. 
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Improving places. Improving lives 

the pursuit of growth 

good urban design is 
integral to growth   
it is the physical 

framework of our lives 


